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NCAA Championships Photo Terms & Conditions 
 
 

 
Clarkson Creative is the official championships photographer for the NCAA, providing 
photography services for all 89 NCAA championships. T3Media, Inc. (“T3 Media”) is the 
NCAA’s exclusive agent to market, promote, license and distribute all analog and digitized 
photographs of NCAA events.  Photos from the NCAA’s championships are available to the 
general public via T3Media at the NCAA Photo Marketplace (available at 
https://ncaa.paya.com).  
 
In the event that Clarkson Creative is not providing a photographer, or is not designated as the 
exclusive photographer, for an NCAA championship event (an “Event”), the NCAA, in its 
discretion, may grant photographers who receive the necessary credentials the right to 
photograph the Event and sell photographs thereof, subject to these terms and conditions.   

 
The primary purpose of these terms and conditions is to protect the NCAA’s intellectual 
property, maintain a high degree of quality for photographs taken of its Events, and protect 
student-athletes from unauthorized exploitation of their images.   
 
You may direct questions or concerns regarding this matter to Levida Maxwell, Assistant 
Coordinator of Championships and Alliances, Digital and Social Media at lmaxwell@ncaa.org 
or by phone at 317/917-6356.  

 
License Terms and Conditions: 
 
1. If the NCAA does not designate Clarkson Creative as the exclusive photographer for the 

Event, properly credentialed photographers who are not affiliated with the NCAA may take 
photographs at the Event and sell (and offer for sale) such photographs in accordance with 
these terms and conditions.  If Clarkson Creative is on-site, no other photographer shall be 
authorized to sell Event photographs. 

2. To obtain the rights to take photographs at an Event and sell photographs as permitted 
under these Terms and Conditions, a photographer must not be otherwise credentialed for 
the Event or employed as an editorial photographer (e.g., for a newspaper, magazine, wire 
service or website). 
  

3. An authorized photographer may take any number of photos on-site at the Event 
competition venue, provided he/she does not interfere with play and related activities. 
Additional restrictions regarding where photographs may be taken during an Event are set 
forth in the NCAA’s credential policies. 
 

4. An authorized photographer may only sell digital copies of Event photographs (“Digital 
Copies”) on the NCAA Photo Marketplace (the “Marketplace”), available at 
https://ncaa.paya.com.  It is not permissible to sell Digital Copies in any other forum or 
venue, including on-site at the NCAA championship venue or through a third-party retail 
operation or website (including NCAA member institutions), without the express prior 
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written approval from the NCAA.  No authorization is given for video photography or for 
the use of any images other than still images.  Except as expressly provided herein, Event 
photographs are solely for the photographer’s personal, non-commercial use. 

 
a. An authorized photographer that chooses to sell Digital Copies in the Marketplace 

shall receive a royalty equal to fifty percent (50%) of the revenues paid by a 
purchaser of a Digital Copy, net of applicable taxes and fees.  The NCAA shall 
retain the balance of revenues derived therefrom (the “NCAA Royalty”).  Royalty 
payments, if any, shall be made on a quarterly basis. 
 

b. By making electronic photographs of an Event available on the Marketplace, the 
photographer irrevocably assigns to the NCAA and its designees the NCAA Royalty 
and grants to the NCAA an unlimited, irrevocable, and worldwide license to sell, 
use, and make derivatives in all media of such Event photographs in the NCAA’s 
sole discretion.  Other terms and conditions pertaining to the sale of Digital Copies 
are set out at the Marketplace’s website. 

 
5. An authorized photographer may not claim any relationship to or endorsement by the 

NCAA, and may not use the NCAA’s name, logos and marks, or any other proprietary 
designations thereof, in any manner and for any purpose, without the prior express written 
approval of the NCAA.  

 
6. An authorized photographer may not use Event photographs to market or advertise the 

photographer’s services. 
 

7. The NCAA may modify these terms and conditions at any time in its sole discretion.  The 
NCAA shall provide notice of any such modifications to authorized photographers, and 
following notice, such modifications shall be binding upon all authorized photographers. 

 
8. The NCAA may revoke a photographer’s right to take photographs at an Event and/or to 

sell Event photographs at any time and for any reason, including failure to abide by these 
Terms and Conditions. 

 
9. Photographers understand the inherent risk of taking photographs and otherwise being in 

close proximity to athletic contests and irrevocably waive any and all liability stemming 
from injury and/or property damage in conjunction with his/her attendance at an Event. 
 

10. In consideration of the value to the photographer of the NCAA’s authorization to 
photograph at an Event, the photographer agrees to indemnify, defend and hold NCAA and 
its affiliates, officers, employees, successors and assigns harmless from and against any and 
all claims, demands, suits, liability, losses or damages, including amounts paid in 
settlement, judgments, costs and expenses, including reasonable counsel fees and 
disbursements, which may be made against or suffered or incurred by each such party as a 
result of any use of any photographs and otherwise with respect to the photographer’s
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activities at an Event and the results and proceeds thereof. 
 

11. Nothing herein is intended to create an agency, employment, partnership, or joint venture 
relationship between the NCAA and the photographer. Neither party is an affiliate of the 
other, shall have the authority to act for or bind the other, and shall make any representation 
that would indicate an apparent agency, employment, partnership or joint venture 
relationship. 

 
 
 
For instructions on uploading images into the Marketplace click here.  

http://i2.turner.ncaa.com/dr/ncaa/ncaa7/release/sites/default/files/images/2013/12/10/updated_paya_information.pdf

